Strength of Online Partnerships Al Digital

CommBank Australia -
Introduction:
This case study on Commonwealth Banks strategic online partnership with proved

that multi-layered, contextually integrated online advertising solutions can not only increase tangible
metrics such as Brand Awareness but also shift emotional measures such as Brand Recommendation and
Brand Sentiment. The results demonstrate both the power of online as a brand building medium and the
benefit of creating a strategically aligned online experience to drive brand engagement.

Objectives:
This survey was implemented to measure the effectiveness of
the Commonwealth Bank and Domain strategic partnership,
specifically the impact on;

Brand Awareness

Brand Sentiment

Brand Consideration

Intention to Uptake Brand

Brand Recommendation

Placement:
This survey launched as a pop-under invitation when
consumers exited the site.

Sample Size:
Control group totalling 565 respondents
Exposed group totalling 725 respondents



http://www.domain.com.au/
http://www.domain.com.au/
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Mass increases in all metrics... o

Results:
The CommBank campaign across successfully achieved the following results:
Brand Metric CommBank — Over Of Home Loan
all respondents Intenders

TOM Brand Awareness 23% increase 28% increase
Brand Sentiment 27% increase 20% increase
Uptake Consideration 27% increase 22% increase
Uptake Intention 39% increase 40% increase
Brand Recommendation 50% increase 125% increase

Key findings from the campaign:
CommBank became the most recognised home loan brand
After exposure to the campaign, CommBank became the most considered home loan brand

Advertising online increased the uptake intention significantly, taking Commbank to the number one
position

“Ourpartnership with Domain has allowed us to engage with First Home Buyers not only at the right time, but in a way that tr uly assists themin
theirsearch for a home. The approachsignificantlyimpacted key brand metrics and has been used as the benchmark for the next wave of our
home loan online marketing programme, including our Radar partnership.” Paul Argus, Executive Marketing Manager - Home Lending, Advice &
General Insurance, Commonwealth Bank
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