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Adblocking Usage by Device % That Use Adblocking

#1 All Reasons - Too Many Ads

#1 Primary Reason - Fear of 
Getting a Virus

Actions That Would Influence People
To Stop Using Ad blockers

Impact of Communication

Uses an ad blocker
(Oct 16 - 27%)

(Oct 16 - 19%)

(Oct 16 - 41%)

(Oct 16 - 14%)

Have never used
an ad blocker

Desktop Mobile

Don’t know about
ad blockers

Not now,
but in the past

37%

71%

29%

17%

23%28%

20%

25%

Favourite Site Blocks Content

Oct 16

Apr 17

24%

21%

50%

44%

25%

27%

5%

2%

37%

38%

6%

5%

Oct 16

Apr 17

Guarantee that Ads are Safe From Virus

Site Guarantee of no Autoplay Video or Audio

Guarantee Ads Won’t Slow Down Browsing

Site Guarantee that Ads won’t Cover Content

Frequent Blocked Content on Sites

Site Messages Requesting Turn Off Ad Blockers

Have you been asked by a site to 
turn your ad blocker off?

Have you ever done any of the following 
when asked by a website?

Turned Off Ad Blocker
For That Site

Whitelisted Site

Deleted Ad Blocker

No Action Taken

Site Guarantee of no Autoplay Video Even if 
Audio is Muted

No

Yes
Oct 16 Apr 17

Very Likely Likely
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