THE HOUSE OF

Weéllness -

THE CHALLENGE
To connect with consumers and build brand loyalty and frust
in a cluttered health and wellbeing market.

WHAT WE DID
Launched a multi-channel content solution

* 3 x Print publications distributed nationally via Chemist
Warehouse and News Corp papers (quarterly and monthly)

* Website content and vertical hosted on Body+Soul
* Social media content

* GEO optimisation of digital content

THE RESULTS

A 2024 brand study identified The House of Wellness as

Australia’s most recognised health and wellness media
brand.
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