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Programmatic and Direct |O campaign variables

Transaction method decisions depend on the importance of the campaign variables.
Sometimes it makes sense to do both and run a hybrid campaign.
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Drive audiences into store with tactical execution:




7-Eleven Partnership:

DATA SHARING

INGESTING SALES
DATA INTO JCDECAUX
UNIVERSE PLANNING
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PLANNING

INFORM SITE SELECTION &
TEST DIFFERENT
CAMPAIGN VARIABLES
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OPTIMISATION

MEASURE & OPTIMISE TO
DETERMINE THE OPTIMAL
PRDOOH MIX
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