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Driving Audiences In-Store: 
7-Eleven ‘Convert Me’ with 
JCDecaux Programmatic



Programmatic and Direct IO campaign variables
Transaction method decisions depend on the importance of the campaign variables. 

Sometimes it makes sense to do both and run a hybrid campaign.  
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Drive audiences into store with tactical executions through JCDecaux Programmatic
Convert Me



7-Eleven Partnership: Convert Me
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