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As we see consumers moving fluidly between discovery and purchase 
across multiple touchpoints, [commerce media is] going to be vital.
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Creative Becomes a Storefront.

Build a CartBrowse & explore 
multiple products No Lost Intent

Turning Playtime Into 
Purchase Moments.



[Commerce media is] not just a dessert 
anymore. It's the full course meal.

Jason Wescott
Global Head of Commerce Solutions at WPP Media

Turning Playtime Into 
Purchase Moments.

“
Excerpt from Vudoo’s Commerce Media Matters podcast

The Conversation
We Need to Have.



Andrea Hill
Senior Vice President, Retailer Practice, Vudoo

Thank you.
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