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Digital Natives:

Are people who have grown up in the digital world using technology as
a way to communicate, record, educate, and understand society.

Have had access to computers, cell phones, email, and other forms of
technology since birth.

Speak the language of technology and are as comfortable with

technology as past generations have been with pen and paper.

© Roy Morgan Research



Roy Morgan Research New Zealand

Roy Morgan Single Source data incorporates over 12,000 interviews from
a nationally representative sample of New Zealanders aged 14+.
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Research

1. Establishment Survey 2. Brand Planner

Self Completion

Establishment Brand Planner
Surve
Y Sample over 12,000

= Sample over per year
g\ 25,000 per year
~ Information collected Information collected
§ includes demographics, includes media,
Q voting intentions, psychographics, detailed
% vehicle intentions and consumption habits,
S consumer confidence attitudes and retailer
Q visitation
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hescecal How do we define a Digital Native?

Research
eReviewed technological penetration, usage and historical trends
e|dentified 14-24 year olds as Digital Natives
Digital Natives | Digital Immigrants
70% | 620" 65.0%
60% 7 52.1% B Mobile activities
50% - i M Youtube
% 40%
« = 30% -
§ 20% -
=
~ 10% -
)
é 0% - :
O 14-17 18-24 | 2534 35-49 50+
5 . Age
Base: May 2010 — April 2011. u.c.=11,840
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calls tomobiles text message
(SMS)

Senta text : Taking
message ' photos
(SMS)
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Roy Morgan
Soi Entertainment
Mobile Activities Performed in Past 4 Weeks
Digital Immigrants | Digital Natives
100% - 88% 89% |
50% | 85% 7% g5y, 86
75% 73% 74% '
80% 71% .
70% - 60% 639 53%
56% ' 53%
60% - 51% 46%

3%
34%

40%

Playing Playing Bluetooth
music/MP3s games functions

Digital Natives — Mobile Activities Skew Towards

W 14-17
W 18-24
W 25-34
M 35-49




Roy Morgan Younger Digital Natives Drive Mobile
— Entertainment Trend

Digital Natives - Mobile Activities Performed in Past 4 Weeks

Bluetooth functions
Playing games

Playing music/MP3s

Taking photos

Sent a text message (SMS)

W 18-24
m14-17

Received a text message (SMS)

Made calls to mobiles 22.9%

Made local calls 27.4%
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-40% -30% -20% -10% 0% 10% 20% 30% 40%
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Digital Natives - Internet Quick Facts

Research

e 77.7% have broadband connection in
their households in 2011 (cf. 30.2% in
2006);

* 92.2% have a personal computer in
their households in 2011 (cf. 77.5% in
2001);

¢ 87.8% claimed to have accessed the
internet in the past 7 days in 2011 (cf.
77.0% in 2003);

eSpent an average of 1,075 minutes per
week online in 2011 (cf. 606 in 2003).

© Roy Morgan Research



N
=
)
>\‘
~
QL
=
)
)
3
Q

Roy Morgan

Research

Research & Information — Top Activity Amongst

General Population

Activities Performed Online (Total Pop. 14+)

70% 166.2%

63.7%

S0 - — e (33

58.0%

50% i /\7

S 147.1% —
= 40% 37.9%

§30%m% /

20% 1)) 5,
10% -

0% | |
Feb-08 Aug-08 Feb-09

Aug-09 Feb-10 Aug-10 Feb-11

Time

=== Communication activities
Buying, selling, shopping
=== Entertainment & amusement

===Banking & finance
~=Blogging & online communities
==Research & information

Base: Feb 2008 — January 2011.

u.c.=11,840
© Roy Morgan Research
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90%
80%
70%
60%
50%
40%5 |
30%
20% -
10% -
0% -

Buying, selling,
shopping

Base: May 2010 — April 2011.

Digital Natives — Top Internet Activity is
Entertainment & Amusement

Activities Performed

77.8%
73.6%

Communication
activities

164.8%

Blogging & Entertainment
online & amusement
communities

© Roy Morgan Research

Online in Past 4 Weeks

74.8%

66.0[ 67-7% °°*

Bankingand
finance

77.2%
71.2%

Research and
information

u.c.=11,840

W 14-17
W 13-24
W 25-34
M 35-49




Roy Morgan

Research

Digital Natives — 2 Tribes Emerging

e Internet behaviour changes at 18.

Digital Natives vs. Total Population

Research and Information

_h 5.6%
-13.5%

© Roy Morgan Research

Banking and Finance _- 9.0%
-36.2% T O
Entertainment & amusement -26723/3 2 2 1590
§ Blogging & online communities mﬁlg'Z% m14-17
>\‘
. . . o, 10.4(y
S Communication activities 035 0
S
. . . 6.00/
é Buying, selling, shopping 14.9% 0
Q
40% -30% -20% -10% 0% 10% 20% 30% 40%




Roy Morgan Games, Music and Youtube Dominate

Research

Digital Natives - Entertainment & Amusement Breakdown

Played games >13% 59 59
Downloaded music 49.2% 56.6%
Streamed video (eg. Youtube) 15 19, 55.1%
Downloaded video clips 26.2‘20'6%
- Streamed music 24.4%30-9% H18-24
§ Downloaded pictures S 30.1% H14-17
§ Downloaded games 0100
§ Streamed TV 15 507 28.4%
S

0% 10% 20% 30% 40% 50% 60% 70%

Base: 14-24 who used internet for entertainment and amusement in past 4 weeks, u.c. = 884
May 2010 — April 2011. © Roy Morgan Research



Roy Morgan Email Dominates

Research

Digital Natives - Communication Breakdown

94.2%
92.8%

Email

Instant Messaging (eg.
Yahoo! Messenger)

N

~

S

>\‘

% Telephone calls (eg.

= Skype, VolP) 15.4%

o)
2 ! ! ! ! \ \
Q 0% 20% 40% 60% 80% 100%

Base: 14-24 who used internet for communication in past 4 weeks, May 2010 — April u.c. =831

2011. © Roy Morgan Research



AV 1rademe Dom.inates., while 18-24 Year Olds Show
— Financial Independence

Digital Natives - Buying, Selling, Shopping Breakdown

57.5%

Participated in online auctions (eg. trademe) 60.8%

Researched a product or service to buy

Read ratings/reviews of products

Paid for purchases using a credit card

Used price comparison websites

Used online payment/money transfer system 21.5%

21.0%
20.5%

Read online catalogues

0% 10% 20% 30% 40% 50% 60% 70%
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Base: 14-24 who used internet for buying, selling, shopping in past 4 weeks, May 2010 u.c. =473
— April 2011. © Roy Morgan Research
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Banking Activities Increase for 18-24 Year Olds

Digital Natives - Banking & Finance Breakdown

Checked bank account 86.8%
balances 82.4%

Banking transactions

W 18-24
~ Viewed online bank m14-17
§ statements
>\‘
~
§ Paid bills onli
S al IS online
)

.S \ \ \ \ \ \
Q 0% 20% 40% 60% 80% 100%
Base: 14-24 who used internet for banking and finance in past 4 weeks, May 2010 — u.c. =584

April 2011. © Roy Morgan Research




Roy Morgan 18-24 Year Olds Activities Change to Reflect
— Coming of Age

Digital Natives - Research and Information Breakdown

47.0%
Academic research . 55.9%
Weather 3 8% 32.0%
. 0
Searched for jobs/employment 23,49, 44.6%
. 0
Maps or directions 21,99, 44.2%
. 0
§ Sport 22.0%
=, bor 20.7% 51824
~ e . 19.1%
% Celebrity information 20.5% W 14-17
> - 27.8%
2 Read newspapers online 15 1% 0
Q » »
0% 10% 20% 30% 40% 50% 60%
Base: 14-24 who used internet for research and information in past 4 weeks, May 2010 u.c.=752

— April 2011. © Roy Morgan Research



Roy Morgan Social Networking Dominates Digital Native
— Online Communities

Digital Natives - Blogging & Online Communities Breakdown

N ———

Read someone else's blog -22 (2)%1%

Viewed or contributed to online forums '12_111%0%

93.6%
0.6%

W 18-24
u14-17

Chat rooms ;g%’

%

Created/managed online journal or blog r6211'2%

Read or added comment to online newspaper blog m%l?’-‘l%
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0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100
%

Base: 14-24 who used internet for blogging and online communities in past 4 weeks, u.c. =678
May 2010 — April 2011. © Roy Morgan Research
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Facebook Drives Social Networking

eFacebook usage amongst Digital Natives at 77.4% in April 2011
(cf. 8.1% in Nov. 2007)

Digital Natives - Social Network Sites Visited in Past 4 Weeks
— M
5.0%
. . 0%
Windows Live (msn) Messenger 36.1%

o H18-24
sebo [N 7 7% §14-17
Twitter S %%

myspace.com rzﬁ%%
I
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Base: 14-24, May 2010 — April 2011. u.c.=1,192
© Roy Morgan Research
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Do You Play Video Games?

66.6%

69.3%

01417
B18-24
H25-34
035-49

0% 10% 20% 30% 40% 50% 60% 70%

By Gender

Female

AN

38.3%

61.7%

Base: 14-24 who play video games, May 2010 — April 2011.

80%

/Male

© Roy Morgan Research

Digital Natives & Gaming

*The Digital Natives are
much more likely to be into
gaming compared to the
Digital Immigrants.

eThis trend is heavily driven
by the male Digital Natives.

*Of those Digital Natives
who play video games,
roughly a quarter (24.7%) of
them connect to the
internet while gaming.

u.c. =763
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Time Spent with Media (Minutes)

TV & Internet Neck & Neck for Digital Natives

1400 -

1000 = 1140 1075 | Radio
o 200 | 914 ==Newspapers
,==_’ 500 | 633 ===Magazines
=

562 “Internet
4 _
00 v
200 1 133 88
0 9 I I I I I I I 69 1

May03- May04-
Apr04 Apr05

Base: 14-24, May 2003 — April 2011.

May05 -
Apr06

May06- May07-
Apr07 Apr08

Years

© Roy Morgan Research

May08-
Apr09

May09-
Aprl0

May10-
Aprll

u.c.=16,438



gyl Internet Dominates Growth over Last S Years for
e Digital Natives

Changes in Media Consumption (2006 - 2011)

63.0%
-28.2%
B Internet

-26.4% B Magazines
:§ 29 0% B Newspapers

= . 0
8\ B Radio
S 2TV
=
)
)
3,
Q -100% 50% 0% 50% 100%

Base: 14-24, May 2003 — April 2011. u.c.=2,974
© Roy Morgan Research
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Digital Natives — Time Spent with Media

14-24 25-49
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a 21.3%

B TV B Newspapers B Magazines B Radio B Internet

Base: 14-24, May 2010 — April 2011. u.c.=1,192
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M Key Takeouts

* Clear differences in how Digital Natives use
technology compared to Digital Immigrants
o 2 distinct groups within Digital Natives
- 14-17

- 18-24 (Everyone has to grow up)

* Changing Media Consumption
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Thank you!

For further information, please contact:

Pip Elliott: pip.elliott@roymorgan.com
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