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Our Audience Measurement Philosophy

« Comparability

« Accountability

o Transparency




Why do we need it?

» Audience targeting

» Cross platform
 Inventory differentiation

e Brand $
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Audience Measurement Framework

‘ Exposure ‘ ‘ Effectiveness ‘

Content

/Program Campaign
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Environment

Preferred supplier
agreement

between IAB &
Nielsen. New 3 year

deed starts Jan 1.
nielsen
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Improvements

Complete mobile coverage (browsing & apps)
Cross digital ratings

New SDK
Data portability
Daily ratings
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Campaign/Ad
Who saw the ad?
« Overnightdata

- People not browsers

 Demos to compare
with other media
channels
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Main Players — Campaigns

Validated Campaign Online Campaign
Essentials Ratings

(VCE) (OCR)
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Viewability Working Group

« - Subgroup of IAB Standards & Guidelines Council

» . Range of education & communications pieces to market
over the next 3 months

« Local viewability test & market assessment
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Viewability — Where Are We?

« - transition from a digital advertising currency based on
served impressions to one based on viewable impressions

The reality is that it is unreasonable to expect to observe
viewable rates of 100%
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Things to Consider

» Agreement.on Use of a Viewability Measurer

. Viewable Rate vs. Viewable Impression Counts; Non-Measured Impressions
. Importance of Measured Rates

. Considering Projection of Non-Measured Impressions

. Accounting for Mobile Ad Impressions

. Measuring the Ad vs. Measuring the Ad Container

The Use of User Interaction Proxies

. Treatment of Large Size Ad Units
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. Effects of Enhanced Filtration Processes on Measurements
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