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• 2nd annual  report on digital video  
advertising market in Australia 

 
• Opinions of over 130 senior media buyers 

& sellers 

 
• Co-produced by Adap.tv & IAB Australia 

 

• Part of a global analysis by Adap.tv with 
over 800 respondents from all markets 

 



Size of the Market - AU 
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• Digital video market: $196m (FY 2014) 

• 17% of display market (Q2 2014) 

• 2% of total ad market (FY2014) 

• Double cinema & half of pay tv 



16% 

20% 

23% 

AU

UK

US

Video Proportion of Display $ 

1H 2014 

Growth %  
(1H 2014 vs 1H 2013) 

 
US 13% 

 
UK 50% 

 
AU  65% 
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Global Market 
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PANEL 

John Miskelly 
Head of Digital 
Group M 

Cameron King 
Head of 
Commercial 
Platforms and 
Products 
News Corp 

Mitch Waters 
Managing Director 
Adapt.tv 

Jessica White 
General Manager 
Cadreon 

Alice Manners 
CEO 
IAB Australia 
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