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10.3%
NEWSPAPER

2.9%
MAGAZINES

7.5%
RADIO

10.9%
(2015)

3.4%
(2015)

15%
(2016)

5%
(2016)

5.2%
OUTDOOR

0.8%
CINEMA

18%
CLASSIFIED

3.1%
SUBSCRIPTION TV

21.6%
FREE-TO-AIR TV

46%
SEARCH

48.6%
DIGITAL

VIDEO

MOBILE

Total Market Share

VIDEO
Total Market Share

36%
DISPLAY
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