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MONTHLY SURFING FACTS

Ages 2-17 Ages 18-24 Ages 25-34

Percentage of online

. 15.19% 11.26% 17.74%
Australians

Average page views per

person

224 65

80 1,221 1,353

Sessions per Hours per person
person surfing surfing online
online

Source: Digital Ratings (Monthly) April 2017

Ages 35-49 Ages 50+
23.60% 32.20%
1,850 1,563

o0

ala

20,072,00
0

People who were
actively surfing
online




N n
SURFING REPORT

. . . Time per
Brands UA (000) Pag(gc\)/cl)t)aws Actlv(eo/ljeach Sess(;:)snosnper person
0 P (hh:mm:ss)
Total Audience 20072 26691975 100 224 65:07:29
1 Google 18617 5299831 93% 90 07:25:52
2 Facebook 16290 1824126 81% 91 14:11:16
: 3 YouTube 15641 449050 78% 23 04:23:39
'g 4 MSN/Outlook/Bing/Skype 13554 701754 68% 21 02:10:10
E S Apple 11723 18687 58% 30 01:32:20
g 6 eBay 11118 545982 55% 20 01:31:55
3
5 ! Microsoft 11110 132970 55% 9 01:07:47
£
3
5 8 Wikipedia 9263 112233 46% 5 00:13:09
%
= 9 Instagram 8789 64507 44% 27 02:31:57
o 10 Yahoo? 8686 207538 43% 13 01:06:12
g o . .
. Source: Digital Ratings (Monthly) April 2017
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Sessions per person

ACTIVE REACH VS SESSIONS
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Active Reach

Source: Digital Ratings (Monthly) April 2017
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TOP 10 BRANDS BY UNIQUE AUDIENCE

YouTube 10,454
Facebook
VEVO 3,296
Vimeo Websites 2,580
news.com.au 2,170
smh.com.au 1,830
MSN/Outlook/Bing/Skype 1,747
nine.com.au 1,355
Yahoo7 1,335
ABC Online Network 969
6 2,600 4,600 6,0|00 8,0|00 10,|000 12,600

Unique Audience (000s)

Source: Nielsen Online Ratings - Hybrid Streaming April 2017
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Total Sessions

TREND REPORT

= Desktop =—Smartphone Tablet
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Source: Nielsen Online Ratings - Market Intelligence April 2017
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AUDIENCE BY DEVICE

25,000 +
= 20,072
8 20,000 - 17,790
()
2 15,000 - 14,022
()
§
< 10,000 -
()
=
‘= 5,000 -
)

0 : :
Total Desktop Smartphone

Source: Digital Ratings (Monthly) April 2017

7,321

Tablet
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