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MONTHLY SURFING FACTS

Ages 2-17 Ages 18-24 Ages 25-34 Ages 35-49

Percentage of online

. 15.61% 11.17% 17.60% 23.46% 32.16%
Australians

Average page views per

97 1,190 1,455 1,694 1,467
person

@, O
A ol

224 70 20,238,000

Sessions per Hours per person People who were
person surfing surfing online actively surfing
online online

Source: Digital Ratings (Monthly) October 2017
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SURFING REPORT

. . . Time per
Brands UA (000) Pag(gag;ews Actheo/F)zeach Sess;fsnosnper person
0 P (hh:mm:ss)

Total Audience 20,238 25,767,763 100% 244 70:10:14

1 Google 18,841 4,755,788 93% 101 08:35:28

2 Facebook 16,293 1,884,921 81% 94 15:23:26

3 YouTube 16,102 517,705 80% 33 05:57:35

4 MSN/Outlook/Bing/Skype 13,629 654,495 67% 22 02:20:34

5 Microsoft 12,088 154,446 60% 9 01:01:01

6 Apple 11,928 20,527 59% 31 01:23:51

! eBay 11,336 535,156 56% 14 01:20:17

8 Wikipedia 9,472 108,278 47% 4 00:12:17

9 Instagram 9,267 40,402 46% 23 01:46:32

10 PayPal 8,778 107,041 43% 5 00:08:27
Source: Digital Ratings (Monthly) October 2017
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ACJIVE REACH VS SESSIONS
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Source: Digital Ratings (Monthly) October 2017
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TREND REPORT
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Source: Nielsen Online Ratings - Market Intelligence October 2017
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AUDIENCE BY DEVICE

25,000 +
20,238
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Source: Digital Ratings (Monthly) October 2017
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