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ONLINE ADVERTISING EXPENDITURE REPORT
Quarter Ended 30 June 2018 (Q2 2018)

pwc

ONLINE ADVERTISING MARKET REVENUE Q2 2018: $2,200m

SEARCH &
DIRECTORIES

ONLINE ADVERTISING

CATEGORY SHARE
Search Display

andl 370,

General
Display grew at
the tastest pace,

increasing by

7.9%

Classifieds
19%

FY17 $868m

FY18 $96'| m

(+10.8%)

(+23.4%)

$1.0bn

- TOP ADVERTISER INDUSTRY

CATEGORIES FOR DISPLAY

Hai

070

#1 Auto

#92 Retail

#3 Real Estate

Source: IAB Australia/PwC Online Advertising Expenditure Report Q2 2018

(+10.7%)

$1.5bn

iv17$1,910m

FY18 $2,200m (+13.2%}

$2.0bn $2.5bn

DISPLAY ADVERTISING
FORMAT BREAKDOWN

Other
1%

Banner

22%

Market
| share mostly
Video steady, video

o
42% represents largest
share

Infeed /Content/Native
35%

iabaustralia.com.au




