


australians spend over 84 hours per month on social networking,
including social media, messaging, email, forums and dating

audience aged 14+ accessing social networking services in August 2025
and average hours per person
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time spent on social networking continues to grow

average time spent per person (mins) using social networking websites and apps
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social networking brands audience

Facebook & Messenger I 21,529

top 20 YouTube I 2,105
social networking Instagram | 10, 155
brands Google I 15,772

Reddit I 17,812
Microsoft I 14,116
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TikTok G 14,003
Linkedln G 11,489
Pinterest NG 35,321
X I 3,305
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social networking brands audience and time spent
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brands share of social networking time
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source

Ipsos iris, IAB endorsed digital audience measurement currency

iab.

australia

lpsos iris is the IAB Australia endorsed digital content measurement system for the planning, buying, and reporting of digital audiences in Australia.

Ipsos iris is an inclusive, standardised currency providing a level playing field for comparison of digital audience reach and characteristics, along with
other insights about Australians aged 14+ who access the wide variety of digital content and services on Computer, Smartphone, Tablet and CTV
devices.

lpsos iris brings a hybrid methodology combining metered data from a high quality, nationally representative, single-source passive panel with site-
centric census measurement.

lpsos conducts an establishment survey of 12,000 Australians aged 14 and over per annum to capture their digital device ownership and usage at both
a household and personal level. The survey is designed to create a digital universe on which to project online audiences and to provide panel
recruitment targets covering demographics and device type ownership and usage.

Data from the Ipsos iris digital currency and from the establishment survey is included in these nickable charts.

Further insights and information on Ipsos iris is available at - iris-au.ipsos.com

Monthly rankings are available at - iris-au.lpsos.com /rankings
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